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Marketing Plans

We are fair and flexible, but serious. We will not under any circumstances put out a product that does 
not speak well of both the author and the publisher. 

Should you be offered a contract to publish with Propertius Press, we do like to formulate a marketing
plan together between author and publisher that is tailored to each book. The types of activities below 
are generally descriptive of our marketing and publicity efforts, and are likely to be applied to your 
book:

Publicity:
Generally when a book is released in digital format, we conduct no less than two months'  publicity in 
the month leading up to and the month following publication. This publicity takes the form of 
promotion on our website, Twitter, Facebook page, our Yahoo group, Goodreads, and in distribution 
of marketing materials to local and regional book outlets, book clubs, and libraries in Virginia and in 
your home area. 

We make the book available free of charge during this period to legitimate book reviewers, which we 
promote with an email marketing campaign and on social networks. During the first six months and 
when the paperback version is released, we often make the ebook version available for a reduced 
price, generally 50% off of retail. When the paperback version is released, we hold giveaways and 
offer signed copies as well.

Finally, we promote all books in our catalog during all major US holidays and in conjunction with 
many holidays devoted to recognizing reading, literacy, education, and the birthdays of major 
contributors to the body of literature such as (but not limited to) Charles Dickens, William Faulkner, 
Willa Cather, Jane Austen, Louisa May Alcott, Flannery O'Connor, James Joyce, Oscar Wilde, and 
Edith Wharton. This promotion will include coupon discounts, web banners, Facebook ads, and other 
social networks. We are open to negotiating further publicity on a case-by-case basis.

Marketing:
All eBooks and audiobooks are marketed directly to Amazon, the Apple iStore, Barnes & Noble, 
Kobo, Sony, and Deisel automatically. They are also made available to local libraries in the Roanoke - 
Martinsville - Virginia Tech - Radford (Virginia) area. If an author provides additional library contacts
in their own area, we will get in touch with them directly as well. 

Paperbacks and hardbacks are also marketed directly to the major retail outlets listed above that carry 
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them, as well as Target, WalMart, and KMart. We market directly to many independent bookstores in 
our area, as well as making the works available through all major standard distribution channels 
including Ingram and Bowker.

In addition, the works are available through our website, and we run regular promotions on our 
Facebook and Twitter. These include seasonal, holiday, and whenever we do a new book launch.

Finally, we make available all press releases and other advertising copy we develop for each book to 
our authors for their own use. We attend several trade shows throughout the year, and are members 
of several professional organizations for the purposes of marketing and networking our works.

Individual Authors:
We encourage any author to have a personal website, an Author page on Facebook, and a blog to 
which folk can subscribe for updates. Goodreads and LinkedIn offer excellent resources to showcase 
your work as well. Twitter, tumblr, Pinterest, and LiveJournal are easily-used and individualized 
places to become integrated with the worldwide reading community. In addition to getting your 
name out there, these resources offer networking and branding opportunities, which can be very 
helpful. 

Beyond the internet, personal appearances are most important. Participate in local or regional writers' 
networks and workshops. Seek opportunities to read your work aloud at libraries, coffeehouses, 
schools, and book clubs. Carry a personal business card and broadsides for each of your published 
and soon-to-be-published works. Update your contact information religiously and keep all of your 
web information current. You never know when someone will try to find you, or the name of that 
book you talked about, but would become frustrated with out-of-date or hard-to-find information.

Finally, for those who really want to get into marketing and going the extra mile toward making their 
book a success, there are dozens of reputable resources. Jennifer Mattern at AllIndieWriters.com has a 
great outline for a detailed personal marketing plan. It's available as a pdf, here: 
http://allindiewriters.com/downloads/book-marketing-plan-outline.pdf . Another great resources is 
TheWriteLife.com, where this article lists the six most basic steps each author should consider doing 
for maximum visibility: http://thewritelife.com/book-marketing-plan-steps/  Other respected, 
valuable resources are Writers' Digest, Poets & Writers, The Creative Penn, WriteHacked, 
WriterBeware, and AbsoluteWrite. All have web presence and many also publish how-to guides, give 
workshops, and provide excellent advice for new and published authors. 

Further questions? Please let us know.
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